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INTRO

World Wide Mind Experiential Space is located on one of Los Angeles’ most lively
and fashionable streets, Abbot Kinney Blvd, in Venice Beach. G.Q. Magazine
reviewed Abbot Kinney Blvd the title of “The Coolest Block in America” and with
local creative tech influence of SnapChat and Google offices, Venice beach has
also taken on the title of Silicon beach.

While Abbot Kinney Blvd is home to creative people and brands, it's art galleries,
fashionable retail stores, design showrooms, cool bars, restaurants, and direct
path on to Venice beach, it always attracts the attention of Los Angelians’ and
international visitors. Thousands per day stroll the boulevard and 18,000 cars per
day cruise this eye catching strip. Making it one of the most sought after locations
for making an impression.

The Experiential Space gives our clients the option to expand their campaign
with an “experience”, and directly interact with customers. The space has been
used for creative product launches, retail pop-ups, branded events, sponsored art
exhibitions and much more.

Clients haveincluded Casper, Chanel, Hallmark, 5 POINTS, Anheuser-Busch, Rolling
Rock, the Chase Group, Odd Molly Sweden, AYR, Static Swimwear, RUAMI, Evelyn
& Bobbie, Stampede Management, Drift, Lionsgate, and Red Bull.

Following is some basic information about our Experiential Space. For questions
or more details on our full services of creative marketing, mural/billboard on the
Abbot Kinney experiential space, production and events, please contact:

Danny lzarraras
Email: Danny@worldwidemind.com
Office: 310-314-3600
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CASPER

Casper is a category break through mattress company. Famous
for selling 1 million dollars worth of mattresses after 28 days.

WWM provided Casper with their Abbot Kinney Experiential space,
Creative and Production of a Casper video, as well as Production
of the Caper sleeping bears mural billboard.

Three years later Casper have expanded internationally,
and exponentially becoming a model of business success.
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POP-UP SHOPS

Sleep Like a Cartoon Kylie Jenner at Casper’s
Abbot Kinney Pop-Up Shop

By Daniells Dirocto-Meston Jun 8§, 2016, 5:07pm POT

f v

If you snoozed on Casper's sleep-promoting pop-up shop last November, you're in luck. The
clever online startup beloved by Kylie Jenner returns to Abbot Kinney starting today.

a=8 0 B empiraantarainment com

Empire - Casper's Pop-Up Shog opona on the Coolest Brisck 'n Amerina

WORLDWIDE CONTACT
PROJECTS LIST

Casper’s Pop-Up Shop opens on the Coolest Block in I =11
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CASPER

OUR VENICE POP-UP IS NOW
OPEN

BY ALYSE BORKAN | NOV 14, 2015
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Casper Kicks Off an Event Filled b
Summer With the Opening of the Casper
House on Abbot Kinney
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EVELYN & BOBBIE

Evelyn & Bobbie is a revolutionary, premium quality, bra company.
They have been growing fast with e commerce success and are
now testing brick and mortar retail with WWM's Experiential
Space on the suitably fashionable Abbot Kinney Blvd.

World Wide Mind provided the Experiential Space, as well as
production of an Evelyn & Bobbi campaign themed video, andw
the eye catching mural/billboard.
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Fit Salon

“World Wide Mind has both an incredible location and deep LA consumer
(nsights that made the Evelyn & Bobbie pop-up experience a success from
day one. They not only helped us launch in the best way possible, they
providedongoingideas forunigue waystodraw people intotheexperience.”

-Stuart Perkins | Managing Director, Evelyn & Bobbie
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Innovative Bra Brand Evelyn & Bobbie's Venice Pop-Up Pays Homage to

@8 < lm

& discoverlosangeles.com
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[nnovative Bra Brand Evelyn & Bobbie's Venice
Pop-Up Pays Homage to Boobs
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1306 Abbot Kinney Blvd
Underwire bras are pretty much the enemics of anyone who needs one — and if you're Venice CA 90291
someone whose skin tone is even slightly a shade beyond the generic "nude” beige hue,
then you {and your twinsies) have probably had many a frustrating bra fitting. That's what
inspired the creation of intimates startup and this summer, the female OCEAN PARK
founded brand is paving homage to all boob sizes and colors with its pop-up shop on Abbot o
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L.A. Pop-Up Experience

Personalized Fittings | For the Love of Boobs Art Gallery
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LATEST STORIES

Miaou, ALC., Cult Gala, & More
Must=-Shop La Sales This wWeek

It's A Good Time to Redecorate
Your Stylish Home at HDY
Buttercup's Half Yearly Sale

Restock Your Summer Closet at
Australian Fashion Labels’ Sample
Sale This Week

Fred Segal Is Returning to the 'Bu
And Taking Over Malibu Cinemas’
Former Space

Denim dsrupror DETLDYS Sample
Sale Promises 510 Jeans and More

LATEST EDITOR'S FICK

FabFitFur's Summer Box Features
This High-Tech Device Thar Will
Save Your Skin
Thiz iz why we're obsessed with

FOREO's new Luna fofo.

o What To Do

How To Explore

MORE UPCOMING
EVENTS

« EVENTS / MISCELLANEOUS

6.2 L.A. OPENING | EVELYN &

Search

o Where To Stay

UNDERGROUND BBQ
EXPERIENCE

JUNE 29 4:00-8:00 PM
EASTOWN

MOVIE NIGHT: TROLLS

JUNE 29 5:00 PM

SOUTH COAST BOTANIC G...

BOBBIE POP-UP EXPERIENCE

JUNE 2 - SEPTEMBER 10, 11:00 AM - 7:00 PM
EVELYN & BOBBIE POP-UP EXPERIENCE: VENICE
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Evelyn & Bobbie Take Ideas on Bra Design to Abbot Kinney | California Apparel News
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Evelyn & Bobbie bustiers. All images courtesy Evelyn & Bobbie
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Evelyn & Bobbie Take Ideas on Bra Design to Abbot Kinney

By Andrew Asch | Friday, June 8, 2018

Evelyn & Bobbie started business in 2013 when founder Bree McKeen filed patents for

bras which she forecasted would change the way this lingerie is made.

There will be no underwire that can poke the wearer, the
label pledges. There will be no straps that uncomfortably
hang on the neck. Instead of shifting weight to the neck
and back, Evelyn & Bobbie’s bustiers are constructed in a
way that shift's breasts' weight to the body’s midsection.
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AYR

AYR (All Year Round) is fashion brand from New
York that wanted expose their brand to the all year
round warmth of the West Coast.

With WWM's Experiential space on sunny Abbot
Kinney in famous Venice beach, California, the AYR
campaign was able to credibly incorporate the

summer style imagery and lifestyle that our area
has to offer.

With AYR’s World of Mouth, Influencer Events and
Social Media postings announcing the Abbott
Kinney Blvd arrival, WWM was able to help AYR’s
sales reach their full potential with some AYR lines
even selling out. WWM was able to provide retail
sales staff and various other insights for a successful
experiential campaign.

Interestingly, many visitors from New York were
excited to experience their home town brand in

California and felt an extra affinity to support and
purchase AYR.

All Year Round

Come Hang 3)

www.AYR.com
the internet never sleeps
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“The team at World Wide Mind were the best hosts
-we had an incredible experience on Abbot Kinney,

the space and the people were the best asset to our
first brand experience in LA.”

-Max Bonbrest | Co-Founder

F

All Year Round
Come Hang %)

www.AYR.com

the internet never sleeps
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Ayr opens first West Coast location as a pop-up on
Abbot Kinney

By Benjamin Fitzgerald QA&

Contemporary brand All Year Round (Ayr) has opened it's first
West Coast location as a pop-up on Abbot Kinney in Venice, CA. The pop-up
will offer Ayr's made-in-LA denim as well as dresses, outerwear and tops.
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FASHION BUSINESS BUSINESS
Paris Haute Harvey Nichols Chief Merchant
Couture Houses Unveils Women's Helen David Exits
Prepare to Pull Out Wear Floor Harrods
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Ayr Joins Abbot Kinney Retail Scene

The digital brand’s first West Coast store is set to be open through April.

By Kari Hamanaka on February 26, 2018

Contemporary brand Ayr has made its way to the West Coast with a temporary shop on Abbot ESSENT]_ALIST

Kinney Boulevard The store carries the company’s denim - which is all made in Los Angeles

— TODAY'SMUSTREAD — ' always dreamed about opening a shop out west and it's finally come
' ' : ;aid Ayr in a release, which also claimed that the pop-up will offer
ners "dreams and jeans."
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ARE YOU AM |

ARE YOU AM | is a LA based brand created by fashion blogger Rumi
Neely. Her designs have been featured online and in print by Vogue,
Harpers Bazaar, WWD; as well as being a staple for it-girls like Kendall
Jenner, Bella Hadid, Taylor Hill, and countless more.

To take her brand from an online success to the streets Rumi chose
WWM's flexible experiential space on fashionable Abbot Kinney.
WWM provided the Experiential space for sales, events, and added
local insights to assist in the brand’s successful campaign.
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ARE YOU AM

@0 @® < Bl ol 0O B i areyouami.com (4] h
s M M ‘enice Popup Store ARE YOU AM | - Are You Am |
SHOP “ MORE » CONTACT ARE YOU AM I Q  4woaN @

CUETOMER EERVICE

SERVICE

RETURME

SECURITY + PRIVACY
TERME + CONDITIONS

£ 2018 Are You Am L

VEMICE POPUP STORE

MOVERMBER 24 TO DECEMBER 24
1308 Abbot Kinney Bhed | Venice, A 20182

Every day 10am to Bpm

Come see us in real life and try on your favarite pieces
We gift wrap! And have amazing gifts .

You can make a personal shopging appointmant here,

You're hera. You get it. Don't miss & thing.

EHOP MORE
SHOP ALL STORIES
HEW ABOUT
ACCESSORES CAREERS
FIME THE LOFT
GFT CARDE FRESS

GET IM TOUCH

concienge@areyouami.com

+1 213.639.5088
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LALAH HATHAWAY

Stampede management represent music artists such as Snoop
Dogand Grammy Winning Artist Lalah Hathaway. When Stampede
wanted to launch the new album from Hathaway, they worked
with WWM to create a Video Gallery Experience, Mural/ Billboard,
and live performance event. The launch was a big success,
receiving positive PR, gaining album and merchandise sales, plus
connecting with numerous excited fans.
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‘WWM were great! Fast, efficient, friendly, creative and made for an

awesome launch.”
-Benny Robinson | Coordinator to the Office of Russell Redeaux, Stampede Management
.
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AV Lalah Hathaway Releases Eighth Studio
Album, 'honestly' (Stream)

& lalahhathaway.com
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Grammy Award winning artist and 2017 Soul Train Award nominee Lalah Hathaway
eleases her highly-anticipated eighth studio album honestly today (Nov. 3). The
invites listeners to the join the renowned R&B artist on a personal journey that is
lisruptive, and most importantly, introspectively honest.

) follows the songstress’ two hit singles “i can’t wait,” which soared on the Billboard
s, along with its high energy music video that premiered on BET in September,
track “honestly, to the excitement of fans and the validation of notable industry
including The Internet’s Syd, Terrace Martin, Tiffany Gouché, 9th Wonder, Faith

ileem Devaughn and more.

|'FI‘
s

day ones to my new ones, I honestly love you - thank you for all your support
away said about the new album. “I can't wait for you to hear the record."
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Red Bull wanted to optimize their investments in

their athletes and their athletes powerful social
media channels. The goal being to increase Red
Bull's connection to fans of their athletes, as well
as entertain their sponsored athletes.

The athletes were met at the airport and taken to
a boring secondary passport checking office and
deliberately ignored for a while.

The athletes were then surprised as doors
opened up to reveal a hidden private Red Bull
VIP club and courtyard filled with all sporting
toys, refreshments, parties and events. At the
“consLAte” new Red Bull flavors were also
revealed and meetings with top Red Bull staff
were held.

Athletes shared their entertaining “punked/candid
camera” moment from Red Bull with their millions
of followers. Branded content was captured and
shared with Red Bull's 100 million plus social

media audience. The campaign was such a success
that Red Bull are looking to repeat the event next
year and expanding into other cities.

| DB 70
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B, RedBull

“One of the coolest and smartest Red Bull events | have
ever been to. All the people involved did a great job. I'm
amped up for the next one.”

- Ross Clarke-Jones | Professional Big Wave Surfer & Red Bull Athlete
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Inside Red Bull's ConsuLAte |

"‘ W%RELD > O ﬂ- i https://argonautnews.com/inside-red-bull:
MIND’

w P SEARC

"‘ Brand New Boat Docks @ i matt o _=;3__'_ Sk v '
e e ) SEA WHAT'S N

Local Mews & Culture in Marina del E'E'f WAYFARER |
PRE-LEASE TODAY!  “elimle’ SN VAR LEARN MORE
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’ What you need to kno
INSIDE RED BULL'S CONSULATE about earthquakes.

Posted by The Argonaut | Oct 30, 2018 | Arts & Events | O », | Click here.

[@ #redbullconsulate hashtag o

C 1} & https//www.instagram.com/explore/tags/redbullconsulate/

| ‘Imtugm:uvt  Search G ART MEETS SPORTS ... AND SOUND BATHS AT PROVOCATIVE BEVERAGE
BRAND’S VENICE OUTPOST

By Audrey Cleo Yap

Click Here for Digital Editio

ol g

#redbullconsulate
53 posts

Click Here for Digital Editio

BEST OF THE WESTSIDE

N
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VOTING ENDS SUNDAY

The DMV meers beach bungalow vibes at Red Bull’s semi-secrer influencer hang on Abbot Kinney Boulevard

As a neighborhood, Venice is well-known as the intersection of art and commerce, thanks to rerail-
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CARIUMA

Cariuma sell handcrafted sneakers with natural
premium materials. With selling shoes that

are made responsibly and provide effortless
style, it is easy to see how they have become an
international sensation.

Wanting to expand into the American market,

WWM provided Cariuma with their Experiential ' « C A RI U M A

space to showcase their great products on the S
coolest block in America, Abbot Kinney Blvd. O, S

i

Having gained a better understanding of the B | _L
American market, Cariuma are now developing an - ——— . .
all Vegan shoe to cater to a wider audience. | o
They truly are committed to improving and
evolving their practices to do better for people
and the planet.
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“Havingour brand at 1306 Abbot Kinney was so great in a multitude of ways
and really allowed us to tell a narrative that resonated with customers in
a lire-minded and meaningful way. From painting the facade to building
out the interior, we were able to tell a well-rounded brand story. In terms
of location, we also had continuous traffic that maximized our time there.”

- Dorielle Hadar | Head of Partnerships & PR
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CANN

CANN is a social tonic with a mild amount of THC and CBD, for
those seeking a refreshing, uplifting “social” buzz, without any
paranoid effects.

CANN approached WWM to assist with their launch and ongoing
brand awareness.

WWM worked closely with CANN to provide full service of
strategy, creative, and production of the “HIGHLY SOCIAL”
campaign. This included build out of the Experiential space,
murals, CANN theme scooters, helmets and backpacks, an OOH
poster campaign, CANN event assistance, animation and a
video.

Visitors attracted to the CANN experiential space learned about
the product, tried a (virgin) sample, and could then conveniently
buy the product next door at Med Men or via home delivery
through EAZE.com. The combined marketing promoted trial,
word of mouth, UGC, and user recommendation, to result in the
planned “highly social” activity.

Three weeks after the launch of the HIGHLY SOCIAL campaign,
CANN sold out of stock to become the best selling product in
their category. CANN received increased brand awareness, and
continue to lead the category.
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“World Wide Mind pushed us to think truly and
completely outside the box, challenged us to focus on
themostimportantemotionalneedsofourconsumers,

and kept us laughing and smiling throughout the idea
generation process.”

- Jake Bullock | Co-Founder
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ORO.CO

ORO is an Al powered recommendation platform
for CBD products and well-being

Oro approached WWM for marketing and

our experiential space location, next door to
MedMen's largest retail location, and also the
same street as Dosist.

With a theme of ‘modern science meets ancient
wellness’, WWM created the Oro search bar,

an actual CBD bar to experience the Oro Al
service and buy its recommended products.
Other services WWM provided included strategy,
creative, production of the Oro search bar,
social campaigns, video campaigns and full data
tracking.

The launch was a success with several product
lines selling out, Oro receiving press, additional
investment, and invaluable data for product
development and ongoing customers.

0ro.co

CBD Intelligence

(Q CBD for anxiety ' )
The OO Search Bar
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rested -

Sweet dreams. CBD offers a natural alternative Lo the

over-the-counter and preseription drugs that "knock you gut.

CBO helps tocalm the activity in your brain to pramote

relaxation and healthy sleep:

“WWNM’s inexpensive data gathering has empowered our
business and allowed us to increase sales, as well as been
(nvaluable for our future business planning.”

- Thoryn Stephens | Founder & CEO

oro.co elevates i FWIA
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FLOOR MAP

*All measurements in inches

P

Outlet

Ceiling Height
95”

~Outlet 276" from wall

_Outlet 117" from wall

28" from wall

Door
36"x 76"

Outlets at:
23"
127.5"
and 32" from wall

Full Space
531" x 192"

Outlets at 119” from wall QOutlets at 253" from wall

Courtyard

Doors
712" x 76"

«C61
aoedg Alayen

Outlet 116"
from wall

llem woly,65 19ANO

214"

Gallery Space
531"

2022 FLOOR MAP - REVISED FEB 2022



288 WORLD
Q, WIDE
MIND'

SELFIE WALL/BILLBOARD

Catch the eye of influencers, shoppers and locals with a
customized wall for your brand.

***Please note this file a half scale***

Total width: 300”
Total height: 242"

PRICES START AT:

Front Top and Bottom:
$15,000/month

222222
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COURTYARD
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Perfect atmosphere
to throw a launch p
and host events.
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COLLABORATIVE POP-UP

OPTIONS ON OFFER: AMENITIES INCLUDED WITH ALL RENTALS:
* First Friday Launch Party * High Speed Internet

» A Retail Associate  WiFi

+ Set Up Of The Space * Bluetooth Sound System

» Selfie Wall/Mural/Billboard design and production * Security System With Alarm And Cameras

+ Advertising and Marketing

* Email list to invite local customers and influencers

5 = 4) @
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CONTACT

For all booking inquiries, or general questions please contact:

Danny lzarraras
Danny@worldwidemind.com

Office: 310-314-3600




